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The COVID-19 pandemic resulted in unprecedented 
challenges for the global economy, but none more 
acute than those faced by small business. In British 
Columbia there are over 523,000 small businesses — 
those that employ 50 people or less. 
They make up 98 percent of all businesses and 
employ 1.1 million people, meaning that one-in-ten 
British Columbians are small business entrepreneurs. 
The Nelson and District Chamber of Commerce, 
stretching from Salmo through Nelson along Kootenay 
Lake to Balfour/Ainsworth, advocates on behalf of 
over 1,400 business license holders. The Chamber’s 
effort to assist small businesses was comprehensive 
and uninterrupted throughout the pandemic’s two 
plus years. 
As it has since its inception in 1893, the organization 
endeavours to garner deep understanding of the 
region’s diverse business landscape, and advocate on 
its behalf as the economy faces ongoing challenges of 
global disruption and changing climate. 

BACKGROUND

Sales are flattening. They may 
even drop off a cliff due to 
inflationary pressures.

”

My business has actually 
grown in the last five years. 
But we’ve been here for 
over three decades. And 
business in the last two 
years has been the best 
its ever been.

”

Between March and May of 2021, in an effort to help 
small business overcome the pandemic’s challenges, 
the Economic Trust of the Southern Interior (ETSI-BC) 
launched a Business Recovery Advisor project, hiring 
36 advisors to train, network, and provide recovery 
centric resources in communities with less than 
25,000 residents.
In May of 2021, the Nelson and District Chamber hired 
Darren Davidson as its advisor. Community Futures 
Central Kootenay utilized the services of Selkirk 
College research Intern Jenna Annett. 
Following nine months of outreach, the Chamber and 
CFCK undertook a series of three independent round 
tables, researching the Food/Beverage/Hospitality 
sector, Retail and Development/Construction.
The round table findings were used to generate case 
studies on each of the sectors, detailing specific 
challenges over the course of the pandemic, those that 
remain, and others anticipated over 2022/early 2023.
The findings have been summarized and developed 
into a set of advocacy efforts that will be shared with 
federal and provincial levels of government through 
the Canada and BC Chambers of Commerce, as well 
as regional and municipal levels of government, other 
agencies and business service providers. 
This is State of The Sector Case Study II, focusing on 
the Nelson and District Chamber’s retail market.

INITIATIVE
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Michelle Rudell / Nelson Olive Oil Company

Ross McNamara & Charles Arnold / Gerick Cycle and Ski

Tracy Scribner / Blue Sky Clothing (Nelson and Balfour)

James Mattson / Evergreen Foods (Slocan Valley)

Val Seminuk / Kootenai Moon

Laura Gellatly / Nelson Star and The Advertiser  
(Nelson, Salmo, Valley, Kaslo)

Jen Barnes / Zinnia Textiles

Roger Quayle / CIBC Commercial Manager

Mel Foot / Procter General Store (Procter)

Ryan Popov / Popov Leather 

Jen Mayberry / Cartolina

McKenzie Hall / Hall Printing (Nelson/Trail)

Pete Leschuck / Kootenay Crate Company 

Vince DeVito / Vince DeVito Shoes and Orthotics

Velvet Kavahaugh / Phenologic Consulting (Ymir) 

Sam Baio /  Valhalla Pure Outfitters

Scott Robertson / Taghum Shell (Taghum) 

Tim Clarke / Salmo Cannabis (Salmo)

Violet Clarke / Sly Violet (band)

Aurelien Sudan & Mark Tomek / Nelson’s Chocofellar

Liz Cohoe / Lilie & Cohoe

Angel Stuyt / Pixie Candy

Tom Atkins / Nelson and District Credit Union Senior 
Manager-Member Experience

ROUND TABLE  
PARTICIPANTS AND INTERVIEWS

11,400
Number of Kootenay workers employed 
in Retail, Trade and Wholesale
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Sector Challenges

There are definitely challenges 
amongst potential employees when 
it comes to showing initiative, and a 
willingness to work the hours we’re 
looking for.

Keeping staff comes down to the fact 
people like working here.

----

We had a dozen applications without 
even putting out an ad.

Wage increase after increase has 
flattened the pay scale — top 
employees can’t be given much in the 
way of raises.

We’re managing to keep staff and 
find new workers. But keeping them 
happy is the hard part.

”””

”

CURRENT TO 2023

1. WORKFORCE & LABOUR

• Wages are increasing, but they might 
not be enough to overcome the high 
price of inflation, fuel and housing 
combined 

• Wages not expected to outpace 
annual inflation rates until 2023 

• Retail venues have to pay more than 
minimum wage because cost of living 
is so high, while many want to pay a 
livable wage 

• Success retention of core staff 
through fair wages and strong 
benefits packages

• Difficulty attracting new staff, 
especially managers and more 
specialized positions  

• Some stores will need to hire new 
staff through the summer/fall and are 
unsure if previous staff will return  

• Fuel increases and increasing cost of 
living are affecting staffing because 
their cost of living has gone through 
the roof. No one can afford to live in 
Nelson, half of staff live out of town. 
And now its costing them more than 
ever just to get to work 

• Finding and retaining staff was very 
difficult in the first year and a half of 
the pandemic. Some stores lost half 
of their  staff. Almost all full time staff 
had to transition to part time to take 
care of kids 

• Stores have to sell a lot of inventory 
to make enough money to hire staff at 
higher wagers now requested

• Keeping staff happy is difficult for 
some stores, despite providing long 
term staff with bicycles, paying a fair 
wage that is sometimes higher than 
average, and offering good benefits 

• Cost of living increases need to be 
acknowledged. Key staff, managers 
and supervisors need to be offered 
good benefits 

• Retail stores looking to hire are using 
online advertisements, posters, and 
word of mouth, and are recognizing 
the importance of well worded and 
compelling job postings. 

• Canada’s workforce, comprising 
people between the ages of 15 and 
64, has never been so old. Baby 
Boomers are getting ready to retire en 
masse 

• An increase in immigration — even a 
large one — would not significantly 
curb the projected drop in working 
age population 

• Contributing factors to workforce 
shortages include lack of affordable 
housing, lack of foreign workers, 
transportation difficulties 

• Workforce shortages are felt even 
more in rural communities like 
Ainsworth, Balfour & Salmo. The 
impact of increased minimum wages 
causes payroll ‘ratcheting’; as new 
and lower skilled workers receive 
higher wages, there is pressure to 
provide equally increased wages for 
longer term and higher skilled workers 

1
Rank of Retail, Trade and Wholesale 
amongst all employment sectors.
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We’ve pre-booked inventory 
at a certain price, but those 
prices from suppliers have 
since gone up. They’re 
passing those on to us. And 
we have to pass them on to 
customers.

We’ve received notices from 
suppliers small and big — 
they have notified us that 
costs are going up.

Inflation seems to be hitting 
grocers harder than other 
general products, and we 
basically pass those along. I 
worry that members of the 
community won’t be able to 
afford their food and we’ll 
lose them to the food bank.

Young folks are 
disenchanted. They enjoy 
lifestyle, but know that their 
Mom and Dad’s life ain’t 
gonna be theirs, that’s for 
damn sure.

” ”””

2. INFLATION, FUEL & HOUSING

• Inflation rates are unprecedented

• The cost of everything has increased; 
national inflation rates is 7.7% — 
highest in 39 years 

• National food inflation rates are the 
highest they have been in 13 years 
(meat 12.1%, poultry 6.8%, dairy 
8.5%, fruit 9%, vegetables 4.6%, 
packaged foods/staples 9%) 

• Merchants are nervous to raise their 
prices because they are worried they 
will lose customers 

• Shoppers are reducing their bigger 
ticket item purchases 

• A housing shortage is making it nearly 
impossible to hire new staff from 
outside the region 

• Rent increases are forcing some staff 
to move elsewhere 

• Out-of-town fuel provisioners are 
paying the same price for fuel as in-
town provisioners. But big stations 
can play with their prices, and cut a 
few cents — smaller stations can’t 
afford to do that.

• The cost of everything is increasing — 
goods, services and fuel 

• Some cannabis suppliers are having 
to lower there prices due to an over-
saturation of venues
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Insurance seems to be getting 
more and more complicated 
every year — lots of visits and 
double checks, and things are 
getting slow more and more 
expensive.

Financing is a difficult thing 
nowadays. You can’t get a 
business loan. You’re better to 
leverage your house…that’s scary, 
and is big challenge on its own.

Insurance has been nightmare. 
Our rates have gone up over 
100% in last two years.

”””

3. INSURANCE & FINANCING

• It is very challenging — in some cases 
it is nearly impossible — to get a loan 

• Property and business inventories 
rebuild/replacement costs have to be 
reassessed due to increasing rates 
and the need for renewed insurance 
policies. If a policy holder is under-
insured, they can be penalized. 
And because property values are 
increasing and building materials 
and inventory are costing more, 
rates inevitably go up. Then, on top 
of those added insurance costs, 
businesses also have to pay for their 
reassessment. 

• Natural disaster and extreme weather 
events are resulting in increasing 
insurance rates and challenges with 
policy renewals

• Insurance quotes and price 
comparisons take time. Businesses 
should open discussions on 
competitive pricing with their 
insurance providers before their 
annual premiums and renewals  
are due 

• Insurance and financing for the 
cannabis sector is higher due to bank 
and insurance carriers’ perceived risk 
of the sector
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4. NATURAL DISASTER, CLIMATE       
    CHANGE  & SEASONAL BUSINESS 

• Business owners are uncertain that 
there will be a tourism season this 
summer/fall due to the potential 
impacts of wildfire smoke, floods, gas 
prices, and inflation 

• Loss of tourism business, and the 
future of the tourism business in 
general, is an ongoing concern 

• Concern over the region’s changing 
tourism experience from one that is 
highly unique to one that is average, 
and easy to find elsewhere (we’ll get 
heavy snow instead of light, smokey 
skies instead of clear and low/warm 
water instead of clear, cool, high 
water)

• Locals are now leaving on planned 
holidays mid summer, in expectation 
of smokey skies

People want to travel and holiday, but can they 
afford to? It’s a waiting game.

If you’re not concerned about climate change on rural 
communities and business, you’re an idiot. People are 
now planning to be away during the summer, which is 
bizarre. Up until five years ago, we had one bad year, 
but three of last five have been disastrous.

””

-20-40% +20-40%
Sales and revenues lost over last summer’s smokiest 
months amongst five stores in one West Kootenay 
retailer’s Alberta/BC chain  

Sales and revenue increase over last summer’s 
smokiest months amongst five stores in the same chain 
not impacted by smoke 
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Online business has gone great. But we ship for free — 
and that’s been a big increase due to fuel.

We are now looking all over the country looking for 
customers. They used to all be local.

””

5. E-COMMERCE 

• Social media and websites require a 
lot of work and a lot of time 

• Some retailers are utilizing free 
/ affordable Facebook ads and 
Instagram 

• Focus on social media has paid off 
(examples: Shoes For The Soul, Baker 
Street Men’s Wear, Cartolina, Shoe 
La La)

• Since January, in store sales have 
increased while online sales have 
decreased 

• Some retailers who have focused on 
their social media are seeing a loyal 
following

3,500 260
Number of BC business that applied for $7,500 grants 
to build or expand their e-commerce sites through the 
Launch Online Grant program

Number of Kootenay businesses assisted on 
e-commerce and digital marketing by the Kootenay 
Association of Science Technology’s DER3 Program
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Not a week goes by that we’re not providing a couple 
refunds because our customers got tired of waiting for 
their order.

Inventory is our biggest hiccup. We are continuously 
letters from suppliers who are dealing with unexpected 
issues — with COVID, factory closures in Asia and now 
Ukraine, raw materials are lacking, prices are going up on 
those, shipping containers are hung up…it’s weird all over.

We were receiving products in February and March that 
were supposed to have arrived last fall. And not a small 
amount. A significant chunk of our orders.

For us there are many different factors, and factors within 
different nations, affecting the supply chain. Some of our 
products have 20 different manufactured parts, many 
from different source countries. If just one country has a 
problem  — that product becomes  unavailable.

”

”

”

”

6. SUPPLY CHAIN

• Cost of shipping and packaging are 
continuing to increase 

• Some retailers are doubling and 
tripling their orders 

• Retailers are stocking a lot of 
inventory. However, an increase in 
special order requests is making it 
difficult to predict what products to 
stockpile. 

• Supply chain disruption is 
widespread, across the globe and 
differs from country to country, and 
sector to sector — ports, COVID-19 
policies overseas, the war in Ukraine, 
computer chip shortage 

• Auto sector supply chain issue 
expected to last past summer of 
2022, new car inventories are at 
record low 

• Computer chip /semi-conductor 
shortage (mostly from Taiwan, still 
struggling with manufacturing) made 
worse by war (Russia and Ukraine 
supply neon and palladium gas used 
in chip manufacturing) 

• In January 2022, BC Manufacturing 
increased 3.2% for the sixth month in 
a row 

• BC energy exports are 80% higher 
than a year ago 

• Cannabis supply chain has been 
steady

30%
“Reliability Rate” — percentage of 
orders that will actually show up 
from one Nelson’s retailer’s brands 
and shippers
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7. SICK PAY LEGISLATION

• Concerns around “double pay” 
because of employment year are 
commonplace

• Guidelines for proof or sickness 
or injury are vague. Could lead to 
resignations and avoidable attrition. 

• Some businesses had reduced hours, 
and ‘functional closures’ because of 
sick staff

• Retailers believe sick days could be 
better administered through EI or an 
insurance provider 

• “Never-ending” challenges due to sick 
pay, with some small stores missing 
multiple workers at a time

• Some retailers say sick days pay out 
has hurt more than minimum wage 
hike

• A ‘major’ addition to costs from some 
retailers. Some have decided that if 
you call in sick, we simply pay you 
right away. If there are more than 
three days, we ask for documentation.

600/75 and $12,000
Lost hours/days of staff time and wages suffered by one local store due to sick 
days required for a staff of 15

There are a lot of people 
who genuinely think sick 
pay is a good thing. Do 
you want staff showing 
up when they’re ill and 
contagious? The majority 
will probably follow the 
rules and be honest.

Sick pay will be a cost that 
every business will have 
to work into its long term 
financial plans.

The renewal of sick days 
on an employment year 
anniversary makes the new 
legislation unnecessarily 
difficult to administer. What 
health ailment stipulations 
that count as ‘responsible 
proof’ for sickness or 
injury are vague. This is all 
going to lead to increased 
work place conflict and 
arbitration.

I’m paying people for  
not working.

””””
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8. MUNICIPAL AND REGIONAL  
    GOVERNMENT / CHAMBER

Other sectors, agencies and programs (insurance, post secondary, 
Community Futures Central Kootenay, Kootenay Career 
Development Society, etc)   

City of Nelson

• Retailers note support for patios 
and markets — they bring business 
downtown, and allow stores to sell 
their wares on the sidewalk — but 
some are concerned over loss of 
revenue due to decreased foot traffic 
and/or the loss of parking in front of 
their store 

• Concern over absence of commercial 
recycling 

• Some retailers are angry that they 
have been charged to use the 
sidewalk of regular product display, 
while patio owners are not charged 

• City’s 25 Point Action Plan was 
reactive and helpful (reduction of 
tax burden during COVID-19 was 
pragmatic and supportive — 0% for 
2020, 1.75% for 2021, 4% for 2022) 

• Chamber of Commerce: Support Local 
poster and multimedia campaign 
was very appreciated and saw high 
support 

• Implementation of Business Recovery 
Advisor was well received 

• Public education campaigns were 
high profile (Wearing is Caring, Shot 
in The Arm)

Salmo Village Council 

• New businesses have found the town 
to be supportive of new business 
licensing

• There is concern in some sectors, 
retail and otherwise, that some 
business licenses should be limited to 
avoid over-saturation, which would 
result in closures

RDCK  

• The absence of commercial recycling 
is problematic and time consuming for 
rural businesses

• RDCK is lobbying to keep Nelson 
Hydro rural rates down, which is 
appreciated by busies owners in 
electoral areas.

Kootenay Career Development Society 

• Program uptake was steady, but 
programs still exist for job seekers, 
which provide subsidies, certifications, 
work clothes, gas cards, etc …

Basin Business Advisor 

• Program uptake was strong, 
particularly for BBA Tech Reviews 
(Digital Marketing, e-Commerce, 
Programs and Apps For Business) as 
well as Cash Flow and Bookkeeping 
course

It’s good to see markets back on Baker Street. It was 
unfair to take shoppers away from the retail zone.

The lack of commercial recycling is a big concern. We’re 
throwing a lot in the garbage, and it sickens me.

””
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9. ADVICE AND INSIGHTS

“The future of the brick and mortar relies 
on diversification, online and otherwise — 
and the customer being treated right. That 
will keep them, and you’ll move forward.”

“Take advantage of the on-street markets 
and the sidewalk space in front of your 
store. Get your product out there. Nothing 
ventured nothing gained.” 

“You can go broke doing something, or you 
can go broke doing nothing.”

“As a small business for over 20 years 
we’ve barely eked out a living, while trying 
to stay above minimum wage. COVID 
has been very good for us. Everyone who 
used to shop in town, now shops out here. 
Seeing business like we’ve never seen 
before. And finally, our business is viable.”

“Nelson, since I grew up, has changed 
hugely.”

There’s a combination of a lot things happening at the 
same time — inflation, interest rates, mortgages, fuels 
costs, availability of housing, the weather, a slow start 
to spring. Business owners haven’t been able to nail 
down any one thing. But there sure are a lot of them.

”
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Opportunities for 
Support & Advocacy

FEDERAL GOVERNMENT

Labour 

• Ensure retail venues are aware of Government of Canada Temporary 
Foreign Worker (TFW) Program Workforce Solutions Road Map

• Lobby Ottawa for HR support for businesses and/or the creation of 
group HR

• Utilize the Rural Immigration Program and advocate for continuation of 
program’s three-year pilot

• Increase immigration

• Ensure retail venues are aware of New Horizons for Seniors Program 
(NHSP) (Federal grants program for projects that make a difference in 
the lives of seniors and in their communities.)

• Allow older workers to work longer

• Curtail federal income tax on seniors additional earnings beyond $39K

• Curtail federal income tax on Old Age Security and other income support 
programs, which are considered ‘additional taxes on working’

• Due to exodus of boomers there’s an exodus of skills — educate 
companies on how to invest more money into training programs to get 
new employees up to speed

Supply Chain

• Lobby for subsidization of international freight

• Stress importance of national manufacturing

Inflation 

• Lobby MPs/Ottawa to do all it can to ensure inflation does not become 
entrenched

If we don’t have a smokey 
year, and COVID is truly 
over, our community could 
have a very, very good 
summer and fall ahead.

”

Based on the analysis of Retail Sector stakeholder feedback, here’s a 
compilation of aims the Nelson and District Chamber will initialize in 
the year ahead, through local, provincial and federal channels.
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OTHER PROVINCIAL AIMS

• Consult  and  collaborate with  industry  and  
stakeholders on a revision of the funding model 
for post-secondary institutions, to actively support 
BC’s economic growth

• Help retailers capitalize on BC’s vertically 
integrated, clean power economy to monetize and 
access new markets opening due to growing global 
demand for green economy products and services

• Conduct data/revenue analyses for municipalities 
in defined regions to assist with implementation 
and creation of new Mobile Business License 
programs, as well as analysis of existing programs; 
(businesses could operate freely anywhere in their 
province — there are six MBL programs in West 
Kootenay)

• Urge retailers to familiarize themselves with BC 
Chamber’s “Big Thinking For Small Business” 
2021–2022 Policy & Positions Manual

All of these 
challenges have 
forced us to find 
efficiencies — 
and that’s made 
our business 
stronger.

”
PROVINCIAL GOVERNMENT

Training

• Ensure business owners understand improvements to BC 
Employee Training Grant 

Sick Pay/Wages/Hiring

• Lobby province for a standardized guideline on mandated 
Sick Pay 

• Introduction of a student wage

• Help educate retailers to recruit/retain, motivate and leverage 
the millennial workforce

Immigration

• Ensure flexibility in BC Provincial Nominee Program (BC 
PNP) — the immigration system that allows skilled and semi-
skilled workers to gain permanent residency in BC

Housing

• Incentivize accommodators or businesses to buy housing for 
staff through tax breaks

• Amend the Rental Tenancy Act to allow for more affordable 
and accessible entry level / working class housing

Disaster Mitigation and Resilience

• Support BC Chamber aims to lobby the Provincial 
Government for a framework for direct funds/support from 
municipalities to businesses in times of crisis, and that 
municipalities partner with a chamber of commerce, board 
of trade or other appropriate non-profit organization in their 
area to create a transparent, accountable, and equitable 
disbursement of funds

Insurance

• Subsidize insurance on commercial properties, which would 
benefit small business

• Reduce insurance rates from municipalities that show 
proactive efforts in natural disaster business plan mitigation

E-commerce

• Promote small and medium sized retailers adaptation to 
online/e-commerce platforms and markets (ic.gc.ca/eic/
site/152.nsf/eng/home) via Canadian Digital Adoption 
Program, Small Business BC)

• Raise retailer awareness of the new “intangibles economy” 
(“capitalism without capital” profound the unfolding 
transition to a data driven economy.) In 1976, 16 percent 
of the value of the S&P 500 was in intangibles assets (i.e. 
brands, IP, data, etc.). Today, intangibles assets comprise 91 
percent of the S&P 500’s total value.
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The price of everything is going up. Yet 
we’re not making any more money. How 
do we create a balance? Our prices have to 
rise. But we’re scared to do it.

”
MUNICIPAL AND REGIONAL 
GOVERNMENT

RDCK 

• Help establish clear lines of communication for rural 
commercial and residential residents regarding Nelson 
Hydro’s plans to increase rates for rural customers 

• Advocate for establishment of commercial recycling program. 
Business owners take plastic wrap and cardboard to Balfour 
despite prohibition. “There’s no options.”

• Region could help retail sector with “less red tape”

• Improve rental housing opportunities and regulations within 
the Regional District of Central Kootenay

Our chain of businesses has had 
to make change according to the 
market — the company has been 
good at making plans to make it 
affordable for customers to do 
business with us.

”

City of Nelson 

• Urge commercial garbage service

• Provide study and stats on local stores actual revenue loss 
due to markets and street closures

• Inquire as to why some retailers are charged for the use of 
their sidewalk for product display, while food and beverage 
sector has received their patios for free. Ensure equity.

• Support the amendment of the City of Nelson’s Sidewalk 
Cafe Bylaw to allow patios to open in April, instead of May

• Continue to develop more affordable housing within the city 
through infills and entry level accommodations

Other

• Lobby BC Transit for more consistent bus schedules, and the 
addition of more routes outside of 9 am-5 pm



16

DIRECT BUSINESS SECTOR 
EDUCATION AND SUPPORT

Nelson and District Chamber of Commerce

• Maintain Rural and Business Community Recovery 
Team, transition to businesses resilience, coaching 
and partnerships, and promote Food and Beverage 
venue cost savings through Chamber Membership 
Benefits Package (discovernelson.com/chamber/
membership/)

• Assist retail stakeholders’ cost-savings and climate 
action efforts through Chamber and City of Nelson 
energy efficiency/retrofits, waste diversion and 
emissions reduction programs (discovernelson.
com/chamber/sustainability — Business & Climate 
Advisor program + nelson.ca/222/EcoSave-
Program +  nelson.ca/804/Climate-Change-Action 
— City of Nelson’s Nelson Next program)

Grants and Funds

• Connect retailers with remaining economic recovery grants 
and funds (discovernelson.com/news/economic-recovery)

• Connect retailers with Vancouver Foundation’s Recovery 
and Resilience Fund     https://www.vancouverfoundation.ca/
grants/recovery-and-resiliency-fund 

• Encourage retailers in neighbourhoods to explore https://
neighbourhoodsmallgrants.ca/our-communities/nelson/

Kootenay Career Development Society

• Educate retailers on how to retain the staff they have, 
make investments in them and create a positive working 
environment (kcds.ca — Kootenay Career Development 
Society programs including RAFT, Fast Forward, 
Smartlaunch, West Tech, KCDS Virtual Hiring Supports). 
“The person you hire is likely eligible for many job-related 
expenditures you can’t afford, but KCDS can help.”

WorkBC

• Encourage retailers to provide work experience and on-the-
job training to unemployed Nelson and area residents (wage-
subsidy.es.workbc.ca — WorkBC Employer Identified Wage 
Subsidy.)

Columbia Basin Trust 

• Help retailer sector improve management, human resource 
practices, marketing and growth (bbaprogram.ca — Basin 
Business Advisors program +  ourtrust.org/grants-and-
programs-directory/basin-revup — Columbia Basin Trust Rev 
Up program)

• Help connect retail employers with student interns with 
employers (https://ourtrust.org/grants-and-programs-
directory/career-internship-program — Columbia Basin Trust 
Career Internship program) 

• Promote business action on climate adaptation and climate 
resilience, including engagement with new emerging market 
opportunities (basinclimatesource.ca — Columbia Basin 
Climate Source)

Community Futures Central Kootenay

• Help business startups, business growth, financing, the sale 
of their products and services in new markets, and workforce 
support (futures.bc.ca )

• Educate business emergency preparedness and disaster 
resilience planning in the event of economic disruption 
through natural or man-made catastrophe (futures.bc.ca/
ced/nelsonready/_ — Community Futures CK Nelson Ready 
program)

Kootenay Association Science Technology

• Connect early stage retail entrepreneurs with Executive in 
Residence mentors and prepare angel investors for entry 
into the F/B startup sector (kast.com/programs/venture-
acceleration  — Venture Acceleration Program and Investor 
Readiness Training)

Insurance Sector 

• Educate businesses on the ability of local agencies to match 
pricing from competing carriers, and that compatibles can 
take between three and four months

People are feeling the pinch. 
They have to take care of 
their mortgages first. And our 
products are a want, not a need.

”
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